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BRAND CONTACT LENSES
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30 LENSES with UV BLOCKING

dalyl padi Ul laises Wlwace e Uginy cllo=ll (o pisll Many patients are looking for a contact lens that offers both
Moo yisl dusiih 6)Aiq duanll healthy comfort and natural-looking eye enhancement
& & e L . S - . | Patients want their contact lenses to provide COMFORTABLE VISION
94 Agjo paun plasbldje Jaj pani paalel Ul palluac Uo clloil CORRECTION, HEALTHY WEAR, CONVENIENCE and EASY HANDLING'
Uo Joai 647 Jdaiod Ul ldides Wlwac oladiml (oioy Wlaiw € g (o P wJiga Nearly 3 in 4 women are highly interested in a lens that would
2=l o=l ool jipl Jua ENHANCE THE NATURAL APPEARANCE OF THEIR EYES?

. . lon ilul ool Gl din Sl I . Women in the Middle East like to visibly enhance their natural beauty
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ACUVUE

BRAND CONTACT LENSES

1-DAY ACUVUE® DEFINE® accentuates
eye appearance with the fit and feel
of 1-DAY ACUVUE® MOIST*

BEAUTY WRAPPED IN COMFORT™ Technology EYE-INSPIRED™ Design

Comfortable lens wear* delivered with
BEAUTY WRAPPED IN COMFORT™ Technology

Natural-looking eye enhancement that

uniquely complements every iris pattern

CONTRAST

O1-DAY ACUVUE® MOIST I1-DAY ACUVUE® DEFINE®
1 LIMBAL RING

; DOES NOT
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DELIVERY*
SAME THICKNESS
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INFINITY EDGE™

(‘( DEFINITION/
J CLEAN EDGE

1-DAY ACUVUE® DEFINE® means opportunity

for your practice

* These are the biggest opportunities:
- New fits (4.2 Million contact lens considerers in the Middle East)®
- Current contact lens wearers (1.7 Million prescription contact lens wearers)®

» Success across regions
- Patients wearing 1-DAY ACUVUE® DEFINE® went from O in 2004 to 1.7 million
in 2013 in Asia Pacific®

* Following best practices from peers can help lead to practice success
- In-store visibility; staff proactivity;
introduce trial for patients to overcome any fears;

in-store stock; follow-up after trial UV BLOCKING®

! O ACUVUE
! P ACUVUE

*All ACUVUE® Brand Contact Lenses have Class 1 or Class 2 UV blocking to help provide protection against transmission of harmful UV radiation to the cornea and into the eye. UV absorbing contact lenses are NOT substitutes for protective UV absorbing
eyewear such as UV absorbing goggles or sunglasses because they do not completely cover the eye and surrounding area.

Recommend 1-DAY ACUVUE® DEFINE®
to your next 10 patients/new fits or additional
choice for current contact lens wearers

On

1. Independent market research survey, 2012, 4 markets across Europe (Germany, Italy, Poland and Russia) via online questionnaire with contact lenses wearers from each market, data on file; contact lenses wearers n=8047. 2. JJVC Data on file 2014.
UK survey of women wearing or considering CL, age 16—30, n=400, 69% prefer a natural look vs 31% who prefer to stand out from the crowd. 80.8% of contact lens wearers definitely want to find out more about this product. 3. 2015 Quantitative Define
Concept study that was done by Millward Brown with 350 Kuwait females. 4. Mayers M, Jansen M & Osborn Lorenz K. Defining eye enhancement: Part 2 — the technology. Optician (2014) 248; 6481: 17-24. 5. Incidence Study Middle East - consumer
online survey on economically viable population in the UAE and KSA, 2013, provided by independent research agency. 6. TNS Incidence Tracking, Japan and Asia Pacific, 15-39 years, 2013.

ACUVUE®, EYE INSPIRED DESIGN™, 1-DAY ACUVUE® DEFINE®, 1-DAY ACUVUE® MOIST, LACREON®, BEAUTY WRAPPED IN COMFORT™, INFINITY EDGE™ and NATURAL SHINE™ are trademarks of Johnson & Johnson Middle East Inc.
© Johnson & Johnson Middle East Inc. 2016.
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1. Independent market research survey, 2012, 4 markets across Europe (Germany, Italy, Poland and Russia) via online questionnaire with contact lenses wearers from each market, data on file; contact lenses wearers n=8047. 2. JJVC Data on file 2014.

UK survey of women wearing or considering CL, age 16—30, n=400, 69% prefer a natural look vs 31% who prefer to stand out from the crowd. 80.8% of contact lens wearers definitely want to find out more about this product. 3. 2015 Quantitative Define

Concept study that was done by Millward Brown with 350 Kuwait females. 4. Mayers M, Jansen M & Osborn Lorenz K. Defining eye enhancement: Part 2 — the technology. Optician (2014) 248; 6481: 17-24. 5. Incidence Study Middle East - consumer
online survey on economically viable population in the UAE and KSA, 2013, provided by independent research agency. 6. TNS Incidence Tracking, Japan and Asia Pacific, 15-39 years, 2013.

ACUVUE®, EYE INSPIRED DESIGN™, 1-DAY ACUVUE® DEFINE®, 1-DAY ACUVUE® MOIST, LACREON®, BEAUTY WRAPPED IN COMFORT™, INFINITY EDGE™ and NATURAL SHINE™ are trademarks of Johnson & Johnson Middle East Inc.
© Johnson & Johnson Middle East Inc. 2016.
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